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Capabilities

21st century learning using 
mobile devices

High bandwidth mobile networks, a new world of always-on 
business communications and an ‘instant information’ culture 
- all factors converging to drive a growing demand for mobile 
learning. LINE has been providing solutions and charting new 
territory in this fi eld since 2001.

Since then the technology has progressed signifi cantly. 
LINE now produces learning content for a range of mobile 
devices, including RIM’s Blackberry, Apple’s iPhone and iPad, 
Microsoft Mobile and Google Android.

Application development is a strong part of our mobile 
strategy at LINE, but we can also offer our Mobile Content 
Framework (MCF) which can deliver M-Learning content to all 
major platforms in reduced time and low cost.
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Mobile Content Framework on 
the Blackberry

Adaptive Cruise Control for 
Ford on the iPod Touch

Fire Control Orders for Ministry of Defence 
on the iPad
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21st century learning using mobile devices

Network Enabled Capability

LINE and DA-CMT (formerly dblearning) 
created an awareness course in 2006, 

centring on Network Enabled Capability for 
the MOD. The programme was aimed at 
everyone within the Defence community, 

including military personnel, civil servants and 
service providers. LINE designed the entire 

e-learning course for Windows Mobile 5 and 
desktop delivery at the same time.

Our areas of work
• Compliance
• Task Aids
• Nuggets
• Survey

Mobile Methodology 
and Approach
• Single source publishing 
• XML-driven
• Future proof
• Rapid prototyping
• Online reviewable

Technical Solutions
• Single delivery solution
• Video, Audio, Quiz 

capable
• Progressive Enhancement
• Scalable to fi t various 

tools/needs
• Online HTML or 

Dedicated App 

Delivered on
• iPhone/iPod Touch
• Android
• Symbian
• Blackberry
• iPad
• UMPC

Vehicle Maintenance Support
LINE created a vehicle maintenance support 

system on the iPod Touch for the MOD. 
The programme provides ‘point of need’ 
information for the service engineers of 
armoured support vehicles. The system 

involves both diagnostic tools as well as 
regular maintenance checklists. Furthermore, 

the checks and actions for all vehicle 
maintenance programmes can be relayed to 

the central system for general monitoring.

Mobile Content Framework (MCF)
Ensuring that you make the most of the latest 

technology today must be balanced with 
access for all. LINE has developed mobile 

solutions and online frameworks for a range of 
mobile devices (smartphones to tablets) that 
can be delivered either through your secure 

intranet or over the internet. Our approach is 
both effi cient and fl exible allowing for future 

maintenance and translation.

Mobile Learning Research Project
Created in 2001, this was one of LINE’s fi rst 

projects for mobile devices. We produced 
two collaborative projects with Palm in Santa 

Clara, USA, exploring the learning potential 
of mobile systems. LINE delivered two 

sophisticated mobile e-learning applications 
for the Palm PDA that included the principles 

of health and safety, complete with video, that 
tracked scores to a central system.
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Cultural Awareness
The MOD needed to develop an effective 
programme to minimise culturally-related 

misunderstandings in Iraq and Afghanistan 
– that could be done before personnel 

arrived ‘in theatre’. LINE identifi ed authentic 
scenarios that troops could face, key cultural 

factors that could infl uence them and ways 
in which service personnel could react. The 

award-winning course has been converted to 
the iPhone so that troops can now access its 

content anywhere, at any time. 2009
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